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Mobile Printer For Label And Package Marking Now Available In South Africa
Colop Marking Solutions SA has announced that 
the new e-mark – a palm-sized mobile printer that 
makes printing in colour directly on any absorbent 
surface possible, with just a simple sideways 
swipe of the device – is now available in South 
Africa.

The device can be used to mark packages, labels 
or documents with barcodes, article numbers or 
other information. With its inbuilt battery and QR 
and barcode generator included in the app, it can 
be used wherever needed. Use adhesive labels to 
mark non-absorbent surfaces, such as plastic, glass 
or metal. It can also be used to mark on such non-
absorbent surfaces temporarily. The device can be 
used in commercial printing environments. Watch 
the video here.

The device is based on inkjet technology that 
functions in combination with an app. For the 
cartridge, COLOP entered into a cooperation 
with Hewlett Packard Packard Specialty Printing 
Systems, to ensure the best possible performance 
and imprint quality.

The app was developed for smartphones or tablets 
(Android and iOS) as well as a software for PCs. 
Templates, texts, logos or photos can be stamped 
in full colour. Date, time or numbering functions 

are included, as well as a barcode and QR code 
generator. Via WLAN, the data can be sent to the 
e-mark (or via USB cable from the PC).

Imprints are transferred quickly and can be printed 
immediately. Markings on the side of the device 
ensure a reliable positioning on documents or 
items. A notch on the side of the device shows the 
centre line of the imprint. A transparent window 
in the front provides a better view of the imprint 
during marking.

The e-mark is also a multifunctional office tool to 
stamp on printed documents, mark on folders or on 
other office supplies, expanding the possibilities of 
office life. Special functions such as the automatic 
date and time function, the QR and barcode 
generator and a set of templates, simplify office 
work.Available in Black or White with a protective 
case.

bradley@colopsa.com

https://www.konicaminoltasa.com/
https://www.kalideck.co.za/product/magno-plus-gloss-silk-coated-paper/
mailto:bradley%40colopsa.com?subject=
mailto:bradley%40colopsa.com?subject=
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Free Webinar: Unpacking Printing SA’s Benefits And Services To The Industry

Printing SA invites members and non-members to 
a free session, proudly sponsored by Agility Health, 
where they unpack the benefits and services the 
association has to offer those in the printing, 
packaging, signage and visual communications 
industry. The session will be moderated by Meggan 
McCarthy, Editor of Africa Print. This will be an 
interactive session where attendees can ask 
questions and get advice.

Panellists include:
• Abisha Katerere, Printing SA Marketing 

Manager and B-BBEE Specialist, will give an 
overview of what Printing SA does for the 
industry.

• Ken Leid, Printing SA Director of National 
Training and Development, will cover the 
various training interventions offered by the 
federation.

• Danielle Arendorf, Cape Chamber Manager, 
will address the benefits of Printing SA’s 
dedicated chambers to members as well as 
the networking opportunities.

• Elri Van Zyl, Printing SA Central Chamber 
Manager, will cover TERS and Section 189 
processes during Covid-19.

• Jermaine Naicker, Printing SA KZN Chamber 
Manager, specialises in Human Resources 
and will provide insights on employer and 
employee relations and services.

• Zayed Bagus, Printing SA Director of Member 
Development and Operations, will cover 
available resources (Research, Advocacy, 

Regional Executive Committees and 
members’ forums).

Date: 27 August 2020
Time: 11am-12pm
Register for free here.

Printing SA will be offering 15% discount for 
non-members and 50% discount for Associate 
Members that attend the webinar and sign up as a 
member before 31 October 2020.

To qualify for this discount, the following 
criteria must be met:

• All new members (Associate and Full) who 
join as a result of the webinar, or for the 
period 27 August – 31 October 2020 will 
qualify for this discount.

• Membership Fee discount for Associate 
Members is 50% in all Chambers except 
Northern Chamber.

• Membership Fee discount for Full Members 
is 15% in all Chambers except the Northern 
Chamber.

• Payment must be received within 30 days 
from receipt of the invoice, failing which the 
discount will not be honoured.

Immediate benefits of becoming a Printing SA 
member:

• Immediate HR advice to assist with labour 

and commercial disputes.
• B-BBEE strategy planning.
• Training and development.
• Access to local and global industry research 

reports.
• Benefit from the extensive research into the 

healthcare needs of the printing industry to 
help determine how Agility can best help 
Printing SA members with their medical aid 
solution. See the full list of benefits here.

To become a member or let Printing SA know 
what you need assistance with, click here 
(membership fees are determined by the number 
of skilled and unskilled employees. Please click on 
the link so that Printing SA can quote you).

http://www.printingsa.org

mailto:dyelan%40practicalpublishing.co.za?subject=I%20would%20like%20to%20Advertise%20in%20Africa%20Print
https://app.livestorm.co/practical-publishing/unpacking-printing-sa-benefits-and-services
https://www.printingsa.org/services/membership
https://www.signafrica.com/printingsa-membership/
http://www.printingsa.org
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Printing SA Partners With Agility Health
Printing SA is very pleased to announce that it 
has signed its first ever long-term sponsorship 
agreement with Agility Health for the next year. 

Commenting on this, Printing SA Marketing 
Manager, Abisha Katerere, said, ‘This is truly a 
milestone in the history of the federation, where 
we can now actually provide our members with 
platforms that weren’t otherwise available in 
the past, to leverage off of our brand, in order to 
increase their visibility by using our channels.’ 

The organisation will continue to find opportunities 
for more of their members to enjoy the benefits 
of such partnerships and hope that more of their 
members will take them up on this offering in the 
near future.

For the past year, Printing SA has been working on 
a model to offer their members exclusive platforms 
for marketing and advertising opportunities. 

As they rely heavily on their members’ support in 
order to advance the sustainability of the industry, 
through their conferring, consulting, campaigning 
and training, they see these partnerships as 

conduits that assist them in providing the funding 
to meet their mandate as the industry body.

Agility Health, an associate member of Printing 
SA, offers the industry’s most innovative and fully 
customisable wellbeing, financial services and 
rewards solution, Agility Printing, that is custom-
designed to suit the unique requirements of the 
printing sector.

Agility Health is currently the administrator for 
Health Squared, which is a result of the merger 
between Spectramed Medical Scheme and 
Resolution Health Medical Scheme. Spectramed 
had been a longstanding member of Printing SA, 
with former Printing SA CEO Steve Thobela having 
served as chairman of the board during his time 
at the federation as well as a number of Printing 
SA members having been members of their group 
scheme over the years.

The Agility Printing solution provides members with 
access to class-leading healthcare cover at more-
than affordable premiums. With ten tailor-made, 
benefit-rich options to choose from, there is cover 
to suit every lifestyle and budget. 

Together with this, members can benefit from 
access to the Agility Employee Wellbeing 
programme as well as the free Agility Rewards 
programme, a 360 degree solution designed to not 
only meet, but exceed almost every expectation.

Printing SA CEO, Dr Abdool Majid Mahomed, 
concluded, ’This sponsorship has ushered in a 
new chapter, where strategic partnerships have 
changed paradigms, and collaboration is intrinsic 
to survival.’

For more information, please visit  
www.agilitydistribution.co.za or call  
(+27 21) 918 6210. Alternatively, contact Abisha 
Katerere at Printing SA akaterere@printingsa.org 
and visit www.printingsa.org to view their new 
website for member benefits and services.

Press Products Launches New Website

Press Products’ new website offers customers a 
cleaner, more modern and user friendly interface, 
allowing them to find what they are looking for 
quickly and efficiently.

The company has added a WhatsApp line to its 
website, an option to subscribe to its newsletters 
and a downloadable catalogue feature, giving 
customers access to not only the full product 
range, but also helpful tips and knowledge on 
consumables, machinery and services.

With the new WhatsApp line, Press Products give 
its customers a direct and instant communication 
channel with its sales team, making ordering, 
finding out information and getting quotes, quicker 
and faster. 

Those who subscribe to Press Products’ 
newsletters will be the first to know of new 
products, machinery and all promotions.

The company’s second edition catalogue is due to 
launch at the end of August, offering customers 
thoughtful insight and comprehensive knowledge 
on all its consumables, machinery and services, 

with additional guides and its refined product range – giving customers instant access to a digital copy of 
its catalogue.

http://www.pressproducts.co.za

http://www.agilitydistribution.co.za
mailto:akaterere%40printingsa.org?subject=
http://www.printingsa.org
mailto:enquiry%40ats-sa.co.za?subject=
http://www.pressproducts.co.za
http://www.pressproducts.co.za
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Heidelberg Label Printing System Passes Field Test
The Gallus Labelfire has successfully passed its 
field test, as reported by Birkhäuser + GBC AG, a 
subsidiary of SCHELLING AG, only a short time 
after the press was installed with low migration 
equipment.

In the Reinach plant near Basel, the company has 
been able to print a variety of labels and flexible 
packaging in accordance with low migration 
requirements since July 2020. The native print 
resolution of 1200 dpi and the flexibility of the 
hybrid label printing press are outstanding. It is 
already the second Gallus Labelfire for Birkhäuser.

Marcel Häsler, COO at Birkhäuser, is impressed, 
’The new Gallus Labelfire 340 with low migration 
equipment is the perfect machine for us. This 
digital printing press is the ideal addition not only 
to the flexo printing presses in this segment but 
also to our first Labelfire. Now we can offer the 
whole range of applications for the food sector, 
which meet all relevant low migration requirements 
– from flexible packaging and labels, paper bags 
and folding cartons to self-adhesive labels with 
cold foil finishing or lacquer effects.’

The second hybrid press from Gallus is an 
important addition to the machinery in the area 
of labels and flexible packaging. The heart of the 
Gallus Labelfire is the Digital Print Unit (DPU) with 
seven colours. Before and after the inkjet printing 
unit, flexo printing units provide more flexibility and 
cost efficiency in label and packaging printing. This 
is achieved through the implementation of inline 
production. For example, cost-effective varnish 
application, high-quality cold foil embossing or 
customer-specific printing of spot colours or white 
can be integrated.

The subsidiary of SCHELLING AG once again 
underlines its technological leadership with the 
Gallus Labelfire installed in July 2020. With a 
successful field test, this press is the second of its 
kind in the subsidiary in Reinach, Switzerland. Four 
years ago, Birkhäuser was one of the first printers 
on the market to invest in a Gallus Labelfire 340. 
Quite a few improvements have been made 
since then, not only in terms of low migration 
compatibility, but also in terms of speed, ‘white line 
compensation’ and Prinect workflow integration.

Due to the short set-up times, the machine system 
offers a high flexibility. As a result, short runs, i.e. 
jobs with short run lengths, are part of the daily 
business, because of the high cost-efficiency. 
Tobias Grolimund, Head of Production, confirmed, 
‘The set-up times for a digital printing press are 

very short compared to conventional printing 
processes such as offset or flexo.’

The high print quality was a further reason for the 
investment: due to the inkjet printing unit with 
seven colours and 1200 dpi resolution, up to 96% 
of the Pantone Plus colour space is covered. Due 
to the high reproducibility, even complex print jobs 
can be fully reproduced with the Gallus Labelfire 
within a short time – at the push of a button.

Another influencing factor for SCHELLING AG 
in investing in the low-migration edition of the 
Gallus Labelfire was the positive experience with 
the first Labelfire, ‘The system is just great and 
runs extremely stable,’ explained Häsler. ‘It is still 
the only digital printing press that can reproduce 
1-point fonts, thus it can print such small font 
sizes.’ According to SCHELLING AG, fonts in 
this size are common standard requirements for 
pharmaceutical customers and are needed e.g. 
for product traceability. ‘I don’t know any other 
machine that is able to do this. This is beyond 
comparison.’

Grolimund, who has significantly pushed forward 
digital label printing at Birkhäuser, said, ‘The 
Labelfire is a reliable and stable machine. This 
differentiates this digital press from conventional 
printing machines.’

Birkhäuser’s printing experts had reviewed different 
systems. A toner-based printing process has 
certain advantages regarding the low-migration 
ink system, but UV inkjet convinces with its speed 
and print quality. Grolimund is impressed, ‘With 
the integration of the Labelfire with low migration 
equipment we have a great extension to the first 
digital printing press. Also the great ink adhesion 
was a pleasant surprise. The drying and anchoring 
of the ink with UV inkjet is very good, even with 

uncoated paper.’

The Gallus Labelfire includes a pinning after each 
print head row. This first drying step ensures that 
the inks do not run into each other – the foundation 
for very small fonts or fine lines. The Digital 
Print Unit (DPU) is followed by UV boosters from 
GEW to produce applications with low migration 
compliance even at high speeds. Migration tests 
were done on the Gallus Labelfire at Heidelberger 
Druckmaschinen in Wiesloch, Germany. The low 
migration compliance was confirmed by the Swiss 
laboratory service provider Swiss Quality Testing 
Services (SQTS).

The fact that no pre-priming is necessary as well as 
the procedure for substrate qualification are further 
advantages for Birkhäuser. The colours do not have 
to be calibrated every week, like with other digital 
printing machines. Replacing a printhead e.g. may 
require a new qualification. The qualification serves 
as the basis for the high level of reproducibility, as 
Grolimund confirmed, ‘Once qualified, the Labelfire 
constantly offers reliable reproducibility.’

‘The Labelfire Plus – as we call it internally – gives 
us the necessary flexibility for our customers and 
once again confirms our goal of technological 
leadership. We can offer our food customers low-
migration-compliant and permanently reproducible 
applications with excellent print quality and very 
small font sizes as well as short order sizes,’ said 
Häsler.

‘We can now cover more applications and therefore 
more customer jobs, so I expect that the machine’s 
full capacity will soon be reached,’ added 
Grolimund.

https://www.heidelberg.com

https://app.livestorm.co/practical-publishing/unpacking-printing-sa-benefits-and-services
https://www.heidelberg.com
https://www.heidelberg.com


www.AfricaPrint.com  AFRICA PRINT NEWS UPDATE      ISSUE 7 | 2020 PG 5

INDUSTRY NEWS

Africa Print LIVE Interview: Papersmith & Son ‘A tip for innovation is to adapt. Before, what was 
thought to dictate your career success was IQ, then 
it evolved to emotional intelligence (EQ), and now 
it is about AQ – your adaptability quotient. It is 
quite a good time for small to medium enterprises 
because they can adapt quicker.’

This is according to Rob Haden-Smith, Managing 
Director at Papersmith & Son, who is featured 
in the fun and bite-sized Africa Print LIVE 
interview series. 

He discusses industry trends and changes, tips 
on business innovation, and what he thinks the 
industry will look like in one year’s time. 

http://www.africaprint.com/live/

Digital Print Is The Best Design Tool

Independent international art director Hadar Peled 
Vaissman, writing for drupa, says that looking at 
the world through a creative lens, print for her has 
always been a means to an end.

I have always loved print as such, but I was 
ambivalent about it as I felt I had to compromise 
my creative ideas to get the best printed results. 
Whether this was due to colour or to production 
constraints, it was a limiting factor. Over the 
last decade, however, I have had the privilege of 
managing the creative work done by HP Indigo and 
became intimately acquainted with digital print.

I have fallen head over heels in love with it. Instead 
of limiting my work, it has actually enabled me 
to reach new heights of creativity and to stretch 
the limits of my imagination. I have discovered 
that digital print is the best, newest and most 
exciting design tool there is. It is my new paint 
brush, my colour pallet and my tool box. The design 
community, to which I belong, should embrace 
digital print as their new design tool. And I also 
expect companies will address this community, or 
target audience, by catering to their needs with 
tools to actually make it happen.

The air-brush of today and tomorrow

The development of digital print is reminiscent of 
the advent of the modern air-brush: suddenly there 
was a new technology for releasing ink onto paper. 
It was easy to learn and use and it quickly became 
popular. With this new tool, a whole new art form 
started, taking photo-realism and photo-retouching 
to a completely new level. Digital printing can do 
just that, too, and be the new air-brush for the 
graphic-design community — an exciting new 
chapter that easily expands design capabilities.

As designers, customers have also changed, and so 
have their marketing and branding requirements. 
This affects what is required from us — basically 
it changes our own product. In the past, branding 
was based on consistency with the psychological 

rationale being that familiarity will lead to brand 
recognition, brand preference, buying and loyalty. 
When my own generation, so-called generation 
X, walked into a supermarket and saw the 
myriad brand options on-shelf, our hands would 
somehow instinctively reach for the one that was 
familiar, which looked the same as it always had 
been, reminding us of home, of safety and of 
predictability.

Then the millennials came along, who were 
brought up to expect personal service. Safety or 
predictability was less of an issue and familiarity 
was nothing to them. On the contrary, it was 
‘boring’. Millennials don’t see themselves as ‘part 
of a crowd’, they prefer to be seen as ‘one of a 
kind’. They expect brand-owners to treat them as 
individuals and target their products specifically to 
themselves. Sustainability also became an issue 
and altogether, mass production and traditional 
advertising were not cutting it.

As a response, marketing departments and 
advertising agencies started developing more 
targeted campaigns with ‘activation’ tactics to 
reach and appeal to these new consumers but still, 
overall, the personal touch was mostly missing. 

Millennials, who grew up with the internet, are 
certainly more used to sharing their personal 
data in exchange for content. They are happy to 
participate and click if this means the brand will 
acknowledge them personally. They expect the 
brands to use this data and get the product right.

Now comes generation Z, which is even more 
internet savvy in every possible way. To them, 
the technology comes as naturally as the air 
they breathe, it is taken for granted. According 
to a recent report on customer trust trends from 
Salesforce ‘although a slim majority of consumers 
are still wary of companies’ intentions when it 
comes to handing over personal data, Gen Z and 
millennials are more game to take that risk, as long 
as they are getting something in return.’

So, how do we offer today’s customers the right 
product in today’s consumer market? The ultimate 
answer to this question is: with digital print. Digital 
print allows us to control and change the data on 
a print product, using information the consumer 
has given us to make it the most relevant product 
possible for them.

Mind the gap

At the moment there is a gap between the 
possibility or idea and what the design world is 
actually doing. In most cases, designers, being 
unaware of the potential of digital, still design 
‘for any print technology’, being wary of colour-
limitations and definitely not using the digital tools 
potentially available to them for an improved brand 
experience. The ability to close this gap lies in the 
hands of the print vendor (or print service provider). 
Proactive and agile printing firms can help their 
customers to achieve huge marketing success by 
offering them such design tools.

I once worked with a team on the development of 
such tools and had the honour of collaborating with 
big international brands who used these tools to 
deliver astonishing, impactful campaigns where 

Independent international art director Hadar 
Peled Vaissman.

http://www.africaprint.com/live/
https://www.youtube.com/watch?v=3Q8z9-VhDdg&feature=emb_logo
https://www.youtube.com/watch?v=3Q8z9-VhDdg&feature=emb_logo
http://www.africaprint.com/live/
https://www.drupa.com
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story continued from page 5

digital print enabled the product itself to become 
the media. The first campaign was a collaboration 
with Diet Coke in Israel.

Two million different Diet Coke bottles

Coca Cola in Israel was looking to increase 
their Diet Coke sales and the brand manager, 
an innovative young millennial, was seeking 
something new and different. Having experienced 
the power of digital print with the ‘Share a Coke’ 
campaign in summer 2014, a campaign which broke 
the boundaries of personalised mass-production, 
she realised that the staggering results of the 
campaign pointed to an obvious customer need or 
desire.

She then reached out to our marketing team and 
her brief to us was this: ‘We need two million 
bottles, every single one different from the other, 
it doesn’t matter how. Just keep the logo and 
ingredients as they are. Everything must be on-
shelf in two months.’

With a combined effort between R&D and design 
teams, we came up with ‘HP Smartstream Mosaic,’ 
an algorithm that manipulates the design result. It 
is a plug-in for Adobe CC and is very easy to use. 

The result is one that manual labour could never 
achieve. How does the algorithm work? Well, in 
short, the designer supplies the ‘seed pattern’ and 
the algorithm manipulates it into different results 
each time a page is printed. Never repeating, 
always changing. The design work took two weeks, 
with 23 seed patterns created to then achieve two 
million different individual designs. Digital print 
allowed a fast turnaround and the product was on 
the shelf on time.

Save the elephants

A second such campaign example and a personal 
favorite of mine used the same algorithm and 
digital print technology to support an even bigger 
goal, namely ‘cause-driven marketing’.

‘Millennials and Generation Z are continuously 
changing the way consumer experiences are being 
created. Cause-driven marketing plays a large 
role in this change, and brands and marketers 
should find a cause to stand for to impact these 
generations.’ This has been concluded by many 
marketing researches, and Amarula, a liquor brand 
from South Africa embodies this by supporting 
the ‘save the elephants’ campaign. Elephants are 
being relentlessly poached for their ivory and the 
Amarula brand has from the start been supporting 
the cause to save them — symbolised by the 
elephant on its label.

Using HP Smartstream mosaic, Amarula put 
400,000 different bottles on-shelf, each with a 
differently designed elephant that represents a 
living one. Two seed patterns were designed and 
the rest was handled by the digital press and 
software. For every bottle purchased, Amarula 
donated money to a foundation they partnered 
with. Digital print enabled this emotional, big-issue 
message to get across on-shelf as every bottle 
could be as unique as every real elephant. Just 
as with Diet Coke, the message from the brand 
to today’s younger generation was carried on 
the product and was supported by a 360 degree 
campaign that drove consumer engagement and 
brand equity through the roof.

Today’s consumer market thrives more and 
more on personalised, or individualised, brand 
communications. However, many brands are 
still confused by this fundamental consumer 
change and by how it affects their supply-chain. 
Printers themselves hold the key to new digital 
print capabilities but don’t actually participate 
in marketing strategy talks with brands or their 
designers, and so the gap remains. The design-
community has a real opportunity to unleash 
digital as their new ‘air-brush’ to create beautiful, 
personalised and multi-channel campaigns and to 
enable a new kind of marketing.

https://www.drupa.com

Mondi Achieves Platinum Status In EcoVadis CSR Ratings
The platinum rating is a new category rating for 
CSR performance and this award puts Mondi in the 
top 1% of companies in its industry, a position it 
has held since 2015.

EcoVadis, the global business sustainability ratings 
organisation, annually assesses companies’ 
performance on international sustainability 
standards (Source: Global Reporting Initiative, 
United Nations Global Compact, and ISO 26000) 
covering four key areas: environment, labour and 
human rights, ethics, and sustainable procurement. 
Mondi’s overall score of 82% for 2020 is up from 
78% in last year’s assessment, with 90% in 
the Environment and Labour and Human Rights 
categories.

‘Sustainability is core to Mondi’s approach, 
whether that’s providing sustainable packaging and 

paper solutions for our customers, looking after our 
people and communities, or promoting biodiversity 
in our forests. To be recognised by EcoVadis as 
an industry leader is testament to our dedication 
across the value chain and the action we are taking 
to deliver the UN SDGs as we look towards a more 
sustainable future,’ said Gladys Naylor, Group Head 
of Sustainable Development at Mondi.

Mondi’s adoption of science-based greenhouse gas 
(GHG) reduction targets highlights its efforts in the 
transition to a low-carbon economy. The targets 
commit the Group to reducing specific scope 1 and 
2 GHG emissions by 34% by 2025 and 72% by 
2050.

Mondi also sets the standard for responsible forest 
management in its global operations, managing 
around 2.1 million hectares of natural forest in 
Russia and 254,000 hectares of plantation forest in 
South Africa. All its forests are 100% FSC certified, 
with about 24% set aside for conservation and 
protection of biodiversity and ecosystem services.

Outside of its own operations, Mondi’s customer-
centric approach, EcoSolutions, supports customers 
to develop sustainable packaging and paper 
solutions, helping them to achieve their own 
sustainability goals and commitments.

https://www.mondigroup.com/

FLEXcon’s FLEXmark floor art 6610TF is a 3.4 
mil flexible white opaque vinyl that offers ideal 
printability via UV and water flexo, and comes with 
a removable adhesive designed for durability, with 
removability up to 180 days following installation. 

‘The product creates an opportunity for label 
printers to support their needs with printed floor 
graphics,’ said Bekie Berg, Product Manager at 
FLEXcon Company, Inc. Such graphics are typically 
less than 45.72cm (18”) wide – ideal for narrow 
format presses. ‘The sizes typically being produced 
for directional and distancing graphics makes flexo 
printing an ideal medium for their production,’ said 
Berg. ‘It is also a way for label printers to gain 
business during this challenging economic time.’

https://www.flexcon.com/

FLEXcon Announces Floor 
Graphic Products For 
Narrow Format Presses

https://www.drupa.com
https://www.mondigroup.com/
https://www.flexcon.com/
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Printing SA Announces Industry Updates Including TERS Relief Payments

Printing SA has announced the latest industry 
developments, including Covid-19 TERS relief 
payments, draft Extended Producer Responsibility 
(EPR) regulations, and more. 

Covid-19 TERS relief payments extended until 
15 August

On 21 July 2020, the Employment and Labour 
Ministry announced the extension of Covid-19 
relief payments until 15 August 2020. The benefit 
structure and existing criteria remain the same, but 
consideration has been given to closing the April, 
May and June applications at the end of July 2020; 
all valid applications already received for these two 
months will be processed. Read more

An employee was at the workplace and tested 
positive for Covid-19, what is the employer’s 
responsibility?

Presently, if an employee is diagnosed with 
Covid-19, the legal requirement on the part of 
an employer is: inform the Department of Health 
and determine whether the employee’s exposure 
resulted from a failure of the employer’s workplace 
health and safety measures. Assist the Department 
of Health in any contact tracing measures 
implemented.

Covid-19 hotline: +27 (0) 800 029 999 or WhatsApp 
‘hi’ to +27 (0) 60 0123 456.

1. Inform the department of labour (see your 
regional office)

2. Consider whether it is necessary to close the 
work area. This is critical to note, as it may not 
always be necessary to close the immediate 
workplace, and certainly not the entire workplace, 
if the employee has had limited access to a 
building or premises or limited contact with fellow 
employees.

3. This consideration by the employer should be 
guided by the risk-based assessment suggested 
by the Department of Health, which requires 
(amongst other things) for workplace surfaces to be 
disinfected. We would advise to rather remain on 
the side of caution and arrange for deep cleaning of 
the premises to prevent any further infection.

4. The limited scope of this legal obligation is 
important to note, as it is not necessarily a legal 
requirement for an employer to shut down all of its 
operations, merely because a single employee has 

tested positive for Covid-19.

5. It would be sufficient, according to the 
regulations, for the employee to be restricted 
from entering the workplace or, if already there, 
to isolate the worker and to provide him/her with 
a surgical mask and to arrange for the worker 
to be transported to a health facility or an area 
of self-isolation, in such a manner that does not 
expose other workers or members of the public to 
exposure.

6. The employer must also then, after the 
employee has left the workplace, introduce the 
abovementioned disinfecting measures, and 
to continue to exclude the employee from the 
workplace until such time as a medical practitioner 
is able to clear the employee for return to work.
7. In the interim, provided that the employer is 
compliant with its other obligations in terms of the 
Occupational Health and Safety Directions (OHSA), 
it would be entitled to carry on with its operations 
without having to shut down access to other 
employees, or to members of the public seeking its 
services.

Any employees that were ordinarily or actually in 
contact with the symptomatic employee would 
need to be screened and monitored, and may even 
be sent on a 10 day precautionary quarantine (in 
which case the UIF’s Temporary Employee Relief 
Scheme benefits would be available for such a 
person).

8. The above are the current legal obligations of 
an employer, in terms of the OHSA directions. 
Employers should adopt these measures as a 
common-sense approach to dealing with incidences 
of Covid-19 in the workplace.

An employee was in contact with an individual that 
tested positive for Covid-19, what now?

An employee that was in contact with someone 
who tested positive for Covid-19 would need to be 
sent on 10 day precautionary quarantine.

The employee will only qualify for the TERS 
illness benefit if the employee is in precautionary 
self-quarantine for 10 days. If quarantine lasts 
more than 10 days, a certificate from a medical 
practitioner needs to be submitted.

*All information supplied is correct as per 
legislation as on 21 July 2020. Although Printing 
SA endeavours to supply correct and updated 

information relating to the Covid-19 prescribed 
government updates and the Department of Labour, 
it does not guarantee the correct interpretation 
thereof, nor do they accept any liability for any 
information or statements supplied by external 
sources herein. 

The labour laws in South Africa change 
continuously as well as TERS application 
procedures and employers should stay up to 
date with new developments. They accept no 
responsibility or liability whatsoever for any 
adverse consequences that may arise, including but 
not limited to, financial loss, acceptance of claims, 
delays in payouts, compensation orders, fines in 
this regard.

Help SATU disperse funds to those in need
The Office of the General Secretary of South 
African Typographical Union (SATU) would like to 
announce that since its launch on 1 July 2020, the 
SATU Covid-19 Out-of-Work benefit has so far paid 
out R227,280 to SATU members in desperate need 
of a helping hand during this time. To find out more 
about this benefit, follow this link.

The Draft Extended Producer Responsibility (EPR) 
regulations

The Department of Environment, Forestry and 
Fisheries had a virtual meeting with the Paper and 
Packaging industry on 20 July 2020, where they 
clarified consultation notice of Section 18 and 
Extended producer responsibility (EPR) regulations 
published on 26 June 2020. The Department 
pointed out that they intend to get the comments 
and revision of the notice and regulations in August 
2020 and implement in September 2020. 

The industry cautioned that the regulations cannot 
be rushed because when they become final, they 
become law. As it stands the regulations are 
complex and ambiguous.

It was pointed out by the industry that the 
obligated ‘producers’ requires clear definitions 

http://www.printingsa.org
http://www.labour.gov.za/employment-and-labour-ministry-announced-extension-of-covid19-relief-payments-until-august-15-in-budge-vote
http://www.labour.gov.za/Contacts/Provincial-offices
http://www.labour.gov.za/Contacts/Provincial-offices
https://www.printingsa.org/storage/app/media/SATU.pdf
https://www.modernmarketing.co.za/live
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South African Companies Honoured In WorldStar Packaging Awards

Glass Decorations CC was honoured for The 
Tempest Gin packaging.

The WorldStar Packaging Awards are organised by 
the World Packaging Organisation and recognise 
packages demonstrating advanced packaging 
technologies and outstanding design. The 2020 
awards featured 321 entries from 36 countries, 
with 214 packages receiving accolades.

The following South African companies were 
honoured:

Consol Glass Pty Ltd and Nature’s Own 
Beverages (Pty) Ltd: The Royal Rhino African 
Cream Liqueur.

Royal Rhino African Cream Liqueurs’ bottle is 
inspired by the graceful curve of the rhino horn. 
With no mid-line, no straight lines and an entirely 
unconventional silhouette, this unique bottle has 
the stature to convey a powerful message of 
conservation.

The choice of glass packaging preserves the 
flavours of Arabica coffee and vanilla in this 
African cream liqueur and simultaneously echoes 
the brand’s commitment to sustainability. 

Even the base of the bottle honours these animals. 
The Royal Rhino bottle illustrates packaging adding 
both functional and emotive value.

Glass Decorations CC: The Tempest Gin.

The Tempest Gin embodies vision, design, 
implementation. It takes skilfully designed and 

Polyoak Packaging (Pty) Ltd: 38mm C5 Closure 
and Bottle Neck.

The C5 closure is 25% lighter with significantly 
reduced secondary packaging and carbon 
emissions. It is compression moulded for improved 
energy-efficiency and smooth decoration surface 
without injection points. 

The design enables lower application torque. Once 
opened, the band drops down to make tampering 
more evident. The band remains securely attached 
to the bottle to eliminate litter.

The awards ceremony for the WorldStar Packaging 
Awards 2020 is scheduled to be held during 
interpack 2021 in Düsseldorf, Germany, in February 
2021. Entries for the 2021 WorldStar Packaging 
Awards are now open, and the closing date is 19 
October, 2020.

Image credits: Worldstar Packaging Awards.

www.worldstar.org

modernised elements of nature and delicately 
transfers them onto a bottle using three decorating 
processes: purple vignette coating, fading into 
subtle satin gold and natural colour organic 
printing, and adding silver foiling as a final 
accessory. 

All ingredients of the gin are sustainably harvested 
from nature and the bottle is 100% recyclable.

as they will be required to pay a levy towards 
the schemes. The department has extended the 
comment period to August – the response and 
implementation by the department may be moved 
by a month. The Department has published new 
deadline for comments extending from 26 July 2020 
to 26 August 2020.

In terms of the draft EPR regulations, the paper 
and packing EPR sector will need to implement 

story continued from page 7 EPR schemes that comprise of systems putting 
into effect obligations under which producers are 
given full responsibility to implement EPR. This will 
ensure effective and efficient management of the 
waste streams within sectors and encouraging the 
implementation of circular economy initiatives.

In the meantime, Printing SA has developed a 
set of comments and you are requested to add 
your comments/input/concerns/clarity. It is vitally 
important we all participate actively now before it 
becomes regulation.

Please add your comments by 20 August 2020:
1. Section 18 Notice (43481).
2. Extended Producer Responsibility regulations 
(43482).

Printing SA would like to know if you would like 
to have bilateral discussions with the department 
of environmental affairs to clarify issues you may 
have. Please submit all your comments to  
kntanzi@printingsa.org

www.printingsa.org

https://www.worldstar.org
https://kemtek.co.za/product/print-solutions-product/hp-indigo-7900-digital-press/
https://www.worldstar.org
https://www.worldstar.org
https://www.worldstar.org
https://www.worldstar.org
https://www.worldstar.org
https://www.worldstar.org
mailto:kntanzi%40printingsa.org?subject=
http://www.printingsa.org
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Rotocon Installs Digital 
Printed Label Converting 
And Finishing Machine

The first company to install the latest Rotocon 
Ecoline RDF 330 model is Impress Print Services, 
located in Durban. The company chose Ecoline 
after conducting a thorough investigation into 
offline finishing machines for digitally-printed 
labelling to complement its digital press’s 
capabilities.

‘We contacted Rotocon because of its well-
established installation base in the local market, 
the company’s reputation for balancing value-for-
money machine reliability and quality as well as 
a Durban-based service team of two technicians,’ 
said Suhail Agjee, co-director at Impress Print 
Services.

‘We started negotiations and soon realised that 
the team could meet our requirements, including 
matching the specifications and pricing of a semi-
rotary print station (and including it in the RDF 330 
design for the first time) to help us save on printing 
plate costs.’

The next generation Ecoline RDF 330 uses the 
latest servo motor and software enhancements 
available. The shape of the machine has been 
modified by rounding off any sharp edges and 
introducing a sleek, modern colour palette of grey 

Akhmuth Sayed, ROTOCON; Mahomed Sulaman, Suhail and Ziyad Agjee, Impress Print Services’ 
project manager; with ROTOCON technicians, Oscar Mashele and Shaun Scott.

Heidelberg Reports Investment In Speedmaster Press
German-based Colorpress is investing in a 
Speedmaster CX-102-5 in conjunction with a 
Subscription Smart contract from Heidelberger 
Druckmaschinen AG (Heidelberg).

The contract covers all service operations, 
Prinect Workflow components, and consumables, 
including Vendor Managed Inventory services from 
Heidelberg. According to Dr. David Schmedding, 
Chief Digital Officer at Heidelberg, concluding 
an output-based subscription contract when 
purchasing a press is the ideal way for many 
customers to secure their company’s future 
viability. ‘Especially during a period as difficult as 
the Covid-19 pandemic, they benefit from dealing 
with a single contact and also from our supportive 
partnership, with both parties sharing the same 
goal of improving the print shop’s performance,’ he 
explained.

This means the SME with a 20-strong workforce 

will obtain equipment, service, and all consumables 
from a single source in the future. It is investing 
in the latest-generation Speedmaster CX 102 to 
replace a Speedmaster CD 102-5 that has clocked 
up over 300 million prints.

‘As an online print shop with a regional focus, 
Colorpress works in close partnership with our 
customers,’ said Managing Director Ralph Fetzer. 
‘This substantial investment in a package solution 
combining state-of-the-art Heidelberg equipment 
with a Subscription Smart contract is getting our 
company fit for the future in a challenging market 
environment,’ he added.

Colorpress is expecting its overall productivity to 
increase sharply by some 30 percent. By concluding 
a Subscription Smart contract, under which 
payments are based on the actual output of the 
press, it is looking to make machine processes far 
more efficient, meaning it will be able to handle 

a large number of short and very short runs with 
fewer than 30 sheets more competitively.

The rollout is going according to plan and is to be 
expanded further. Establishing pay-per-use models 
in industrial offset printing is the result of the 
ongoing digital transformation at Heidelberg, and 
also the company’s software and data expertise.

www.heidelberg.com/za

and red (changed from white and red) to give them 
a polished visual facelift. The enhanced version has 
been upgraded according to customers’ feedback.

A first major upgrade of the RDF 330 is an 
automatic sheer knife slitting system that simplifies 
the normally time-consuming set-up and tweaking 
required when manually adjusting blades across 
more than three lanes. The operator can now enter 
the label sizes, gap sizes, and number of slits, then 
the system will automatically bring all the blades 
into the right position with the correct gaps.

The second upgrade, which has been in big demand 
from customers requesting a more affordable and 
efficient format, is a high-speed matrix stripping 
system. It ensures no web in-between the stripping 

shaft and matrix, preventing waste breakage and 
machine downtime. Additionally, a servo-driven 
motor enables ideal stripping tension, even in the 
presence of matrix coil diameter variations. This 
avoids any issues caused by special substrates or 
die-cutting complex label shapes.

The third upgrade is a dual-turret slitter rewinder. 
It has two spindles that save converters time by 
allowing them to finish a roll of labels directly on 
the RDF 330 in one pass versus two passes as was 
done on the previous RDF model and a separate 
rewinder. This is especially useful for short-run 
work of 1000 to 2000 labels specified per roll in a 
run of 10,000, for example.

www.rotocon.co.za

https://www.fujifilm.eu/za/products/graphic-systems/commercial-offset-printing/plate-production/plates
http://www.rotocon.co.za
http://www.heidelberg.com/za
http://www.heidelberg.com/za
http://www.rotocon.co.za
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SA Company Bolsters Secure Printing Capabilities With Customised Print Solution From IIJ
Durban-based Shave & Gibson understood 
that a move to inkjet technology for wider 
web applications was inevitable and needed a 
customised print solution that would suit their 
environment and complement their current 
expertise with toner-based security printing 
devices. With this in mind, the company has 

bolstered its digital secure printing environment 
with secure web printing from Industrial Inkjet (IIJ).

‘We partnered with Shave & Gibson to supply 
a retrofit solution to be added to a proprietary 
developed transport media base,’ said Pieter 
Le Grange, Manager of IIJ in South Africa. ‘We 
supplied the inkjet solution with the addition of the 
latest GEW LED UV cure solutions to ensure Shave 
& Gibson had a good finished product.’

The latest inline variable data security code 
solution was manufactured by IIJ. IIJ’s Print Engine 
adds various codes to the printed media at high 
speeds. The IIJ solution also records the time and 
date stamp as well as the operator’s details when 
required.

‘Recording those details gives Shave & Gibson a 
crucial traceability feature that enables them to 

track any issues that may arise in the process,’ 
added Le Grange. ‘The IIJ solution was designed 
to print at speeds of up to 200 metres a minute. 
This meant IIJ had to create a solution that didn’t 
impede the features of the media transport base. 
The result now is that Shave & Gibson can produce 
any form with variable UV features.’

‘IIJ’s solutions enable future growth of our 
operations and secure printing capabilities,’ said 
Jim Short, Managing Director of the Security 
Printing Division at Shave & Gibson. ‘They have 
bolstered our governance and oversight capabilities 
while ensuring we deliver a premium product to 
our customers. The flexibility and ease of use also 
made this an easy transition for our employees, 
who required the minimum instruction on using the 
new solutions.’

www.industrialij.com

New Remata Platform Brings The Power Of Personalisation To Printers And Brands
Remata Print and Brand Communications has 
launched its Power of Personalisation platform, 
in which the company is fusing digital marketing 
strategies with printing solutions to provide an all-
round printing and communication solution.

These include strategic solutions, designed to each 
business’s objectives. With tactical campaigns 
and cross communication methods, Remata can 
develop platforms of engagement for audiences, 
incorporating a blend of print and digital infusions. 

The platform involves creating digitised 
communication that is personalised to each client 
that a brand or company is targeting. For example, 
information about a client can be used to create a 
personalised document with elements and facts 
on each page that are applicable to that person. To 
see an example of this by creating a personalised 
PDF, click here.

Remata’s bespoke service is also available for 
printers. All cross media marketing campaigns are 
designed with the bigger picture in mind. These 
methods allow businesses to offer value-added 
solutions based on the needs of their target 
audience. 

Options such as web2print portals that generate 
automated PDF’s as well as print collateral can 
be offered to printers’ clients to increase return 
on investment as all metrics are measurable. By 
including variable data and QR codes on each 
piece generated, each personalised piece builds 
a one-on-one relationship with the receiver and a 
more emotional connection is made as you are now 
offering products and services to them specifically.

Cross-channel campaigns allow users to send 

relevant, targeted communications to their 
customers via a variety of platforms. Combining 
digital and print, cross-channel allows a business 
to have constructive, personalised dialogues with 
each of their customers through a medium of their 
choice. 

By using traditional marketing strategies with 
digital innovation, users can create bespoke online 
campaigns on a variety of platforms including web 
and mobile with print elements that are tailored to 
suit each individual using Remata’s variable data 
solutions.

‘One-to-one communication is powerful. 
Personalised communication is the future, and 
we are not just talking about personalising only 

your name. We want to talk to the recipient at 
a level that applies to them across the entire 
communication piece. The possibilities are 
enormous, across all industries and platforms,’ said 
Kylie Lloyd, cross media and web-to-print business 
development manager at Remata.

‘Having information about something the audience 
has interest in throughout a communication piece 
will greatly enhance the success of the marketing 
campaign, as it will entice the audience to read 
more, and also focus more on the content. Higher 
engagement equals a higher return on investment,’ 
she added.

www.remata.co.za

https://www.industrialij.com
http://www.industrialij.com
http://www.remata.co.za
http://www.remata.co.za
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Beswick Machinery has announced the South 
African availability of the BOBST NOVA D 800 
laminator. The multi-technology laminator is a 
highly efficient production machine delivering 
optimum performance with all run lengths and 
types of substrates and adhesive, conventional or 
designed for recycling.

Job changes are simple, fast and without tools. 
Features include the availability of BOBST flexo 
trolley for high-speed coating of solvent-based 
adhesive with high solid content. The machine 
is designed to use all the trolleys of BOBST 
laminators, which are fully interchangeable.

It features high flexibility and productivity and is 
designed to efficiently handle different film and 
paper substrates and consumables types: both 
conventional substrates and those designed for 
recycling.

It has a multi-trolley design for different 
process technologies:

• Solvent-based and water-based dry 
lamination.

• Solventless lamination.
• In-register cold seal coating on pre-printed 

substrates.
• In-register printing of one additional colour.

The BOBST flexo trolley is for high speed 
coating of solvent based adhesives with high 
solid content.

• Trolleys can be used by all laminators in the 
BOBST range.

• Highly productive from ultrashort runs 
upwards and lamination speed up to 450m/
min.

• Shaftless winders.

Superb product quality and sustainable 

Beswick Machinery Announce Latest Laminator Solution

operation

• Very precise web handling on all substrates 
types, thicknesses and web combinations.

• Excellent performance at speed with critical 
substrates such as thin alu-foil, metallised 
films, and thin stretchable materials.

• Latest trolley design delivering coating 
uniformity and visual appeal with all 
applications.

• Perfect web transportation by tunnel 
motorised rollers, avoiding breakages and 
scratches on critical substrates like alu-foil 
and metallised films.

• Unique cost saving solution of BOBST flexo 
trolley: up to 20% less adhesive and up to 
50% less solvent waste.

• Motorised pressure roller for more accurate 
and uniform adhesive metering, ideal for 
multi-roller and reverse coating technology.

• Exclusive Registron® Mark-to-Mark reading 
technology for in-register cold seal coating 
and lacquer coating, enabling real time 
reading and detection of cold seal presence, 
avoiding costly non-conformities.

Easy to operate and connected

• Compact design with lateral trolley extraction.
• Fully integrated HMI for setting, display and 

storage of individual job working parameters 
in easy to recall job recipes.

• The operator can easily and rapidly switch 
between jobs.

• Layout enabling full accessibility for cleaning 
and maintenance.

• Connectivity features for full production and 
quality control.

www.beswickmachinery.co.za

http://www.africaprint.com/live
https://www.signafrica.com/printingsa-membership/
https://www.xerox.com/en-us/digital-printing/feeders-print-finishing/duplo-integrated-folding-system
http://www.beswickmachinery.co.za
http://www.beswickmachinery.co.za
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Pantone Partnership To 
Enable Easy Colour Capture
Pantone’s colour libraries are used by more 
than 10 million design, creative and production 
professionals globally. A partnership between 
Pantone and colour technology company Palette 
makes thousands of these unique colours more 
accessible and provides a progressive and 
sustainable digital choice for consumers, as a 
digital companion to the known and loved Pantone 
Fashion, Home + Interiors Color Guide.

Consumers and professionals alike can now have 
the universal language of colour right at their 
fingertips. The partnership between Palette and 
Pantone has made the full library of 2625 Pantone 
Fashion, Home + Interiors hues available to 
Palette users around the world under a licencing 
arrangement. Palette’s range of colour capture 
devices will now be able to digitally match physical 
colours to the Pantone Fashion, Home + Interiors 
library with the click of a button.

‘The opportunity to help disseminate Pantone 
colours digitally and enable easy colour capture 
with Palette technology is about democratising 
colour. We’re helping put it in the hands of those 
10 million people who rely on Pantone colour 
libraries day in and day out,’ said Palette CEO, 
Djordje Dikic.

Changing the way designers and creatives around 
the globe interact with colour, the partnership 
enables colour capture and comparison to Pantone 
digital identities with Palette’s world-first colour-

capture devices, Pico and Cube. There are currently 
more than 50,000 Palette colour-capture devices in 
use across 66 countries worldwide, by designers, 
manufacturers, painters and a range of other 
professionals.

Using one of Palette’s colour capture devices, 
users will be able to scan any surface and find 
the closest Pantone FHI colour by leveraging the 
Pantone API, which supports real-time, always up-
to-date Pantone colour searching capabilities. This 
newfound capability to digitally-search and apply 
Pantone colour unlocks unprecedented convenience 
and value, and gives creatives and consumers 
a more sustainable choice in providing a digital 
complement to the traditional hard-copy colour 
guides offered by Pantone.

Pantone Vice President and General Manager 
Adrián Fernández said they welcomed the 
partnership with Palette and are excited to be able 

to offer access of the Pantone API to the Palette 
app and its many users around the world.

‘Pantone is delighted to expand our existing 
relationship with Palette in supporting design 
professionals with quick and easy access to the 
Pantone Fashion Home + Interiors Colors from our 
Pantone API. The cooperation will dramatically 
improve the user experience of searching and 
selecting a Pantone colour identity based on the 
Pico or Cube colour capture devices.’

Palette CEO Djordje Dikic said he was confident 
that the collaboration will drive increased 
accessibility to Pantone’s colours. ‘By combining 
Palette’s digital colour technology with Pantone’s 
iconic colour system, we’re able to unlock greater 
access to colour worldwide and provide incredible 
value and convenience for creatives everywhere.’

www.kear.co.za

Mactac And ARMOR Collaboration Enables Sustainable Thermal Transfer Solutions
Mactac and ARMOR are partnering to bring thinner, 
more sustainable thermal transfer solutions to the 
labelling industry.

Mactac and ARMOR offer thermal transfer 
solutions that are designed to help reduce the 
labelling industry’s environmental impact, including 
Mactac’s Optiscan thermal transfer products with 
BLOOM hi.mpact liner and ARMOR’s inkanto APR1 
wax-resin thermal transfer ribbon.

When these products are used jointly as a 

comprehensive thermal transfer solution, printers, 
converters and end-users benefit. These innovative 
products help create a labelling industry with more 
sustainable solutions.

‘Together, Mactac and ARMOR have conducted 
significant research and testing of our joint thermal 
transfer solutions with incredible success,’ said 
Kathy Magyar, Senior Marketing Manager for 
Mactac Performance Adhesives. ‘We are proud 
to deliver these more sustainable options to the 
thermal transfer printing and labelling market.’

Key features of the thinner, more sustainable 
thermal transfer solutions, include:

Mactac’s Optiscan V and Optiscan K products offer 
facestocks that are 14 percent thinner caliper 
than other products on the market. Additionally, 
all Optiscan products are available with Mactac’s 
ultra-thin 1.7-mil BLOOM hi.mpact glassine paper 
liner.

• Greater than 20 percent more labels per roll 
at the same original diameter.

• Increases converter/end-user profitability 
through less raw material usage, more labels/
footage per roll, less packaging waste and 
reduced freight.

• ARMOR’s inkanto APR1 wax-resin ribbon uses 
a thinner PET (polyethylene) carrier than other 
ribbons on the market.

• Reduces plastic waste by as much as 12 
percent.

• Ensures more labels per roll.

Mactac/ARMOR thermal transfer solutions are 
ideal for variable information printing and labelling 
applications such as shipping, warehouse labels, 
work-in-process labels, pizza/food delivery seals, 
and more.

Mactac’s Optiscan series features smooth, 
smudge-resistant bright white facestocks that are 
designed for high-speed thermal transfer printing 
and converting. They are offered on a variety of 
adhesive options and available with Mactac’s 
BLOOM hi.mpact liner.

www.mactac.com

http://www.kear.co.za
http://www.kear.co.za
http://www.mactac.com
http://www.mactac.com

